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1. Overview

Jaaiye is here to make social experiences easy and stress
free. We remove the hassle from planning, coordinating, and
booking hangouts or events, so you can focus on enjoying the
moment. Our vision is to become the go-to platform for
simple, effortless social planning — helping people connect to
the experiences that truly maotterWe're on a mission to
empower users to create, share, and follow through with social
plans in one place. With Jaaiye, scheduling, payments, and
bookings all happen seamlessly.
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2. The Logo
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Logo Usage
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3. Typography
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Secondary

Helvetica
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Teritary

Instrument Sans
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4. Brand Colors
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Color Usage

When using the logo, Sure that the background
and logo have good contrast. It's essential to help
Mmaintain consistency across all visual materials
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5. Brand Elements
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6. Applications
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®@jaaiye_global

100 following 236K sollowers
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